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IIng Koro 3Ta KHUra

Halwa 3agava npocta — Nomoub Ballemy CalTy npusnedYb HOBbIX
KIINEHTOB.

JTa kHura GygeT nonesHa Bnagenbuam Ou3Heca, pyKOBOAUTENAM
NPOEKTOB, MapKeTosIoram, KOTopble Nocse 3anycka caiiTa CTONKHYNCh
C TeM, YTO Y HUX OTCYTCTBYET ayAUTOPUSA, KpaiHe Mano 3BOHKOB U 006-
paLLeHni.

Ecnn Bbl XxOoTUTE NpuBEeYb HOBbIX KIWMEHTOB, MOCTPOUTbL CUCTEM-
HbIi UHTEPHET-MAPKETUHT, CGOPMMPOBATL CUJIbHBINA BpeHa 1 coobLue-
CTBO B OHMalHe, 3Ta KHWra Ana Bac.

MNocne npoyTeHMA KHUIMM Y Bac OCTaHeTCA:

+ Cpe3 aKTUBHOCTY BalLUX KOHKYpeHTOB B IHTepHeTe

+ Habop WHCTPYMEHTOB AnA OTC/eXMBaHUA 3ddeKTUBHOCTU
cBoel paboTbl Y KOHTPONA NOAPSAAYNKOB

+ MOHUMaHWe, KaK NPUBEYb KIMEHTOB U3 MOUCKOBUKOB, COLU-
aNbHbIX CETEN 1 MNOYTOBbLIX PAaCcCbUIOK

+ YeK-INCTbl U NOAPOO6HbIE PYKOBOACTBA ANA AaNibHeNMWen ca-
MOCTOSITESIbHOW PabOoTbl HAZ BaLIVIM MPOEKTOM



InaBa 1
BBepeHue B UHTepHeT-
MapKeTUHT

3a nocnegHue HeckonbKo neT MHTepHeT ctan o6A3aTenbHbIM WH-
CTPYMEHTOM MpoaBuxeHusa 6usHeca. Celivac nogm noboro Bo3pacta,
C CaMbIMM pPa3HbIMK MHTEPecamK, C Pa3HbiIM YPOBHeM 6/1arocoCcToAHKA
CTapatloTcA NPUCYTCTBOBATb B OHNAMHE.
Bce 370 NpuBOAWT K POCTY KOHKYPEHLUUWU, CTAaHOBUTCA BCe 6OSb-
Le CalTOB, PeK/laMbl, KOHTEHTA, @ CTOUMOCTb MPUBIEYEHHOIO KINEHTa
B MIHTepHeTe pacTeT 1 6yfeT NnpofosKaTb pacTu.
Mbl nomoraem 6r3Hecy yBenmumBaTb NOTOK KNMeHToB 13 NHTepHe-
Ta, OKa3blBasa yC/yrv NPoABUKeHWA 1 0byyan npeanpuHUMaTenen n nx
coTpyaHunKoB. OCHOBHOE, C YeM NPUXOAUTCA CTANKNBATbCA — HEMNOHU-
MaHune B3aVMOCBA3M MPOLECCOB MHTEPHET-MAPKETUHIa U OTCYTCTBUE
3 dEKTUBHOM CUCTEMBDI.
DTa KHWra cosfaHa asia Toro, Ytobbl yopaTb CTEHY 1 MOMOYb CJO-
XWTb OTAENbHbIE MHCTPYMEHTbI B O4VIH YETKO PaboTatowmnin MexaHU3Mm.
Mbl 6ynem 3agaBaTb BOMPOCHI, A Bbl, JOPOrvie YMTaTenn, Ha HUX OT-
BevaTb. B pe3ynbraTe, JOUMTaB MOCNEHION CTPaHULUy, Bbl byaeTe no-
HUMaTb:
+ KTO BallK KOHKYpPeHTbl B IHTEpHETE 1 Kak OHU NpogBuraloTca
+ KaK M3MepATb pe3ynbTaT, KakuMe KCNonb3oBaTb MoKasatenu
N YTO HY>KHO M3 UHCTPYMEHTOB AnA ux Gukcaumm
+ KTO Balll KNIMEHT B OHJIalHe U KaK BECTM C HUM obLleHune
+ KaKoOW KOHTEeHT Heo6xoaum Ana Toro, Ytobbl MprBeYb 1 yaep-
XaTb noceTutens
+ KaKue MCTOYHMKM TpadurKa HY>KHO MpUBNEeKaTb U Kak OHU pa-
6oTatoT

Y Bac 6yzet cuctema, Nponga KOTOPYHO NOLLAroBo Bbl CMOXeTe 3Ha-
UMTeNIbHO YNYYLLMTb Balle TeKyllee NoIoXKeHne fen, HapacTuTb 060po-
Tbl, @ BO3MOXHO, N CTaTb NNAEPOM B CBOEW HMLIE B OHNAlHe.
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AKTyaﬂbeIVI WHTEPHET-MapPKETUHT

Hawy Kapbepy Mbl cTpounu B chepe UHTEPHET-NPOABUMKEHMUA
€ 2008 ropa. Camas oueBugHaA cTpaterma peknamol B HTepHeTe, C Ko-
TOPOW BCE Hayanu B YKpamHe — 3TO peKsiama No NMouckoBbIM 3anpo-
cam, SEO 1 nosxe KOHTEKCTHaA peknama B NOuCKe. TN UHCTPYMEHTDI
3¢ deKTUBHbBI, HO KOHKYPEHLMA YBENNUNBAETCA, 3aTPaTbl HA UHTEPHET-
NpoABMXeHMe PacTyT, a UX pe3ynbTaTUBHOCTb NajaeT.

Celyac Heo6X04MMO MCNOJMb30BaTb KOMMEKCHbIN NOAX04 K Npo-
OBVXeHUo B IHTepHeTe, oAWH UHCTPYMEHT He paboTaeT. B 31O KHU-
re Mbl pacCKaXkeMm, Kak MOCTPOUTb CUCTEMY WHTEPHET-MapKeTuHra,
CKOHLIEHTPMPOBABLUMCb Ha CBOWX KAMEHTax W MCMosb3yA BCE OCHOB-
Hble paboTalolme MeToabl NPOABMKEHMA. B KauecTBe NprMepoB B3ATbI
cnyyau 13 Halen NMYHON NPaKTUKK, a TaKXKe NCTOPUM KITMEHTOB areHT-
ctBa WebPromo u ctypeHTOB 06pa3oBaTenbHOro npoekTa akagemuu
WebPromoExperts.

DBOMOLUMIO MPOABUXKEHUA Mbl OWYTUAN HanpAmylo Ha cebe.
B 2008 rogy, oTKpbiBaA ¢ NapTHepamMy areHTCTBO NO MPOABUKEHUIO
B VIHTepHeTe, Mbl Ha 100% Bepwan B NPOCTYIO PEKIaMHYI0 MoAenb,
NOCKOJIbKY OHa paboTana anAa Hac, n pabotana KpyTo. KnneHTbl Haxo-
OVAN Hac B MOUCKOBMKax, 3abMBan 3anpocbl «MPOABUKEHNE CaliTa,
«pacKpyTKa canTta», «seo-onTtumMmusauma». Mol Besge 6o nepebIMU:
N B pe3ynbTaTax 06bIYHOrO MOWCKa, U B NaTHONW pekname. CanoXHWK
6b1n ¢ canoramu. KnveHTbl 3TO BUAENW, Y BXOJHOW NOTOK 6bl1 4OBOJb-
HO Gonblwoi. [nAa kKoMnaHuu, paboTatowen B B2B-cermenTte, 20-30
HOBbIX OrOBOPOB B MecAL, — OTAnYHaA undpa. Mol pocnn ctpemun-
TeNIbHO, Hawa ycyra Gbina NPOCTasa 1 MOHATHAA, 3a ABa MecsAua Mbl
npoaBuranncb B Ton no 3anpocam. Torga SEO 6bino marvyeckon Ta-
6neTtkon 3a 200 6aKcoB, pa3 — 1 TBOW CAWT B TOME NONCKOBbIX CUCTEM
no BbIbpPaHHLIM 3anpocam. Tbl NoyYaellb Kakon-To TpaduKk 1 3aABKN,
3TO He MOXKET He pajoBaThb.

HWKTO He 3amopaumnBanca BONpPocaMu:

+ KaKoro KayecTBa Tpapuk?
+ KaK XOpoLlo oH oTpabatbiBaeT?
+  MOXHO N yNyylimnTb TpaduK 1 cam cant?

Celuac co cMeHol anroputmoB SEO nepecTano 6biTb Maruei, no-
TepANo CBOI OAHO3HAYHOCTb U CKOPOCTb, CTaB eLle OfHUM MapKeTUH-
roBbIM UHCTPYMEHTOM, NMYCTb U C CaMblM MAacCOBbIM TPAadpKOM U CaMbIM
LEeLIeBbIM KNUKOM.



BeeneHue B NHTEPHET-MAPKETUHT

KoHTeKcTHasA peknama B MOMCKOBbIX CUCTEMAX U3 HEMOHATHO-
ro anAa 60MbWMHCTBA MHCTPYMEHTa NpeBpaTuiacb B 06A3aTeNbHylo Co-
CTaB/AOLWWYIO MPOABMKEHWNA, NOJAPUB PeKaMoaaTeNAM MHOMXECTBO
3aMeyaTesibHbIX BO3MOXKHOCTEN ANA B3aUMOAENCTBMA C LieNeBol ay-
auTopuen. POCT KOHKYpeHUUN 1, Kak pe3ynbTaT, CTOMMOCTU nepexoaa
npviBen K yCUNeHno akLLleHTOB Ha aBToMaTu3aLnm 1 M3MepruMOCTH.

CouuanbHble ceTU. DTOT MHCTPYMEHT BCErja MaHWN MapKeTosoros
cBOew KaxyLlernca npoctotoit. [paeaa, npobnema, Kak 3anocTuTb KOTU-
Ka UNKN OTKPbITKY U NOYyUYMTb NPOAAXy, A0 CUX NOp He pelueHa. [a, co-
umnanbHble ceT cOOMPAIOT TaKylo e ayauTopuio, Kak U MOUCKOBUKM,
HO Lienn noceLleHns 3TUX CanTos pasHble. OTabIX, obLieHne, pa3Bneye-
HWe, HETBOPKUHT... Ecnm Baw npogyKT unu ycnyra He oTBeYaeT HW of-
HOW 13 3TUX Liefiel, Ball NyTb B COLMANbHBIX CeTAX OyAeT TEPHUCTLIM.

BTopyto npobnemy coumanok cosgan nyTb YNpoLeHUs: NPoCTo 13-
MEPATb KONMYECTBO NAMKOB, NOANMCYMKOB, $aHOB, WepoB, dponsose-
pOB, NPOCMOTPOB.

K uemy 310 npuseno? Craliki 1 opfabl 60TOB NOABMANCH B COLMASIb-
HbIX CeTAX, ANA TOro YTobbl TEWMNTb Ybe-TO 3r0 CYETYMKOM Ha rpynne
unu cTpaHuue B Facebook. MepTBbix ayw B coumanbHbiX CETAX CTano
MHoOro. HepeanbHO MHoro!

DT TpU TpeHda NPUBENN K COBEPLUEHHO OXUOAEMOMY OTKa3sy
TOJIbKO OT OQHOIO0 UHCTPYMEHTa U KaHana.

B MHTepHeTe BM3HeC yXKe He ULEeT BONWEOGHON KHOMKNY, N3BECTHOM
B HalLel cpefe Kak KHomMKa-6a6,10. Hactano Bpemsa KomniekcHoro nog-
XOf,a U MyNbTUKAHANbHbIX CTpaTerun. na Toro ytobbl Ball NpoayKT nu-
60 ycnyra npogasanacb B CeTu, BaM HY>HO ObITb OQHOBPEMEHHO Be3-
[e, rae ecTb Ball K/IMEeHT.

KOHTEHT-MapKETUHT CTan CTEPXKHEM, KOTOPbI nNomMoraeT cobpaTb
BCE pa3poO3HeHHble KaHanbl BMecTe 1 3aCTaBUTb paboTaTb B CUHEpPruu.
CnoxHbin nyTb? He nepexunsante! B 3Ton KHUre mbl npongem ero sBMme-
cTe. Bbl HayunTecb NPUBOAUTL Ha caT He NPocTo TpaduK, a UMEHHO
Tex Nofen, Kotopble, 0OpaTUBLLMCL B OTAEN MPOAax, CTaHyT BallMmu
NNaTAWUMMN MNOCTOAHHBIMW KNWEHTaMK, BEPHYTCA K BaM CHOBa ¥ nope-
KOMEHZIYIOT BaC CBOUM [ PY3bAM.
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[naBa 2
(OopmupoBaHue crparterum
WHTEPHeT-NPOABMKEHUA.
[naBHble BONPOChI

2.1. Kro a? Muccuns, BugeHune, LeHHOCTHN

2.2. Yro A npegnarato? MpopyKT nunm ycnyra

2.3. ge A? AHaNM3 HULLN N CYLECTBYIOWMNX KOHKYPEHTOB

2.4, 3auem? QopmMmupoBaHMe cucTeMbl NoKasartenen a¢poek-
TUBHOCTU 1 HacTpoliKa Be6-aHanuTuKmn

2.5. Kro Haw kKnueHT? QopMMpoBaHue nopTpeTta Leneson ay-
AUTOPUN: NePCOHaXN, NepPCOoHbI, aBaTapbl

2.6. Yto? Tnbl KOHTEHTA, KOTOpPble celyac paboTaloT

2.7. Kak? UHcTpyMeHTbl NpoABIMKEeHNA 1 NoceBa KOHTeHTa

2.8. MoxHo nu nyuvwe? Kana3eH nHTepHeT-MapKeTosora, unm
NOCTOAHHOE COBepLUeHCTBOBaHMe

C yero HauaTb? Ecnu Bbl XOTWTe NpOAaBaTb CBOU NPOAYKTbl UKW YC-
nyru B VIHTepHeTe, eCcTb NpoOCTble BONPOCHI, KOTOPbIe Bbl JOKHbI cebe
3apaTtb. OHU MOHATHBI N NOTMYHbI. HO ynycTus xoTa Obl HECKONBbKO 13
HUX, Bbl HE MOAyYMTe TOT pe3ynbTaT B UHTEPHET-NPOABUMXKEHNN, KOTO-
pbil oXxngaere.

2.1. Kto 8? Muccmnsa
M LEeHHOCTN KOMNaHUN

Mwnccma KomnaHumM — 3TO OCHOBHasA Liefib ee CyLLeCcTBOBaHMA. 3T0
TO, UTO Bbl AOMKHbI YETKO A5l Ce651 MOHNMATb, TaK KaK UMEHHO MUCCUS
CTaHeT CTep>KHEM Ballel OHNaNH-KOMMYHUKaLNN.

Mostomy Korga Bbl popmupyeTe CBOe BUAEHWE, MUCCUIO, OYEHb
BaXXHO OCO3HaBaTb, YTO OT/IMYAET BAaC OT KOHKYPEHTOB, KaKyl LeH-
HOCTb Bbl AaeTe KNMEHTY. TO TO, UTO HY)KHO CAenaTb Ha HayaslbHOM



(Dopmmposanme (TPaTernit UHTEPHET-NPOABUMEHNA. [naBHble BONMpOChbl

STane, NpeXxne YemM Bbl PeLnv UCNOJb30BaTb JIl0Oble MAaPKETUHIOBbIE
WHCTPYMEHTBI, He TONbKO VHTepHeTa.

Ecnu roBopuTb NPo MUCCUIO aKageMUM, TO OHA OYEHb NPOCTa.

Mbl nomoraem 6r3Hecy yBenn4ymMBaTb OHNANH-MPOLAXMN.

COOTBETCTBEHHO, Hallla OCHOBHaA ayauTopuAa — 3TO NpeanpuHU-
MaTenn, MapKeTONor, CNeUMannNCTbl N0 NHTEPHET-MAPKETUHTY, KOTO-
pble pelaloT 3agady No YBENMYEHNIO OHMaNH-Npodak. He Ba)HO, Ka-
KUM KaHanioM — 3TO MOTyT ObiTb MOYTOBbIE PACCHUIKK, COUUarbHble
CeTU, KOHTEHT, MOUCKOBasA ONTUMM3aUNA U T.AO.

3agymanTecb O TOM, YTO ABMAETCA MUCCMEN Balen KomnaHuu. Ec-
nun oHa ele He cdopMMpPOBaHa, NonpobyliTe ee NponucaTb. 3TO OYeHb
NPUrognTCA, KOrga Bbl HaUHETE KOHTEHTHYI KOMMYHMKauuio: bypete
nucaTb TEKCTbl, BECTW COLUManbHble CeTW, OTNPABAATb PACCbiKU. DTO
TOT 3Tan, 6e3 KOTOPOro AanbHellwee NPOABMKEHNE, K COXKaNeHWIo, He-
BO3MOXHO.

2.2. Yto A npepnarar?
MpoAyKT nnm ycnyra

DTan NpoAyKTa HauMHAEeTCA C BOMPOCa, YTO Mbl npegnaraem. Coop-
MMWPOBAHHbBIN MPOAYKT — 3TO OYEHb BaXHO. [lO/HO ObITb MOHMMAHKE
NPOoAyKTa Uim ycayru: Yem OH OTANYAETCA OT NPOJYKLUUN KOHKYPEHTOB,
KaKOBa Ballla LleHOBaA NONUTUKa.

HepaBHO A npoBen TPeHUHr AnA KOMMaHWW, KOTopas 3aHUMMAeTCA
npofakamn CTOMaToJiornyeckoro obopyfaoBaHus. HauaB aHanusupo-
BaTb peKflaMy, KOTOPYIO 3aMyCKaloT KOHKYPEHTbI, Mbl yBUAENN Crieayto-
Wwyto KapTuHy. Mol Bownun B Google, B6unu B noncke «lNpopgaxa ctoma-
TOJIOrMYECKOro 06opyaoBaHUA» U HALWM AECATb KOHKYPEHTOB MOYTU
C OONHAKOBbIMK 06bABNEHMAMU. OCHOBHbIM coobuleHnem 6bino «CTo-
MaTosiornyeckoe obopynoBaHue, eBponenckoe KayectBo». A cnabo
npepactaenao cebe xota Obl ofHY KOMMaHuWIo, KoTopasa 6bl Hanucana,
yTo ee obopyaoBaHKe KUTaNCKOro KayecTBa.

B pa3spese npogykra KpaliHe Ba)KHO Balle yHUKanbHOe TOProsoe
npeanoxeHuve. BaxHo otnuuatbcal

1
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AKTyaﬂbeIVI WHTEPHET-MapPKETUHT

2.3.Tpe Aa? AHann3 HUWN
N CyWecTBYIOWMNX KOHKYPEHTOB

[oe Bbl cenyac HaxoauTecb? Ba)KHO MOHMMaTb, YTO AEnalT Balln
KOHKYPEHTbI, Kakne MHCTPYMEHTbI OHW UCMOMb3YOT, KAK OHU KOMMY-
HULMPYIOT 1 T.0. B MIHTepHeTe cywecTByeT OrpoOMHOE MHOXECTBO WH-
CTPYMEHTOB, KOTOPble NO3BOMAT Y3HaTb, CKOJIbKO TpaduKa y HIX eCTb,
C KaKNX KaHasoB U MCTOYHMKOB, Kakoe KaueCTBO BalLEro CaiTa B CpaB-
HEHUU C UX pecypcamu.

OfVH 13 nepBbIX MHCTPYMEHTOB, K KOTOPbIM CTOUT 06paTuTbCcA —
310 similarweb.com. OH aHanu3upyeT Bce caliTbl 6e3 UCKNoYeHus,
HO He [0 KOHLa BUAWT CTaTUCTUKY MO caiTam C Masiol MoCeLaeMoCTbio
(MeHbLue 10 000 noceTuTenen B MecsL).

Ecnn »xe roBopuTb 0 APYrMx NHCTPYMEHTAX, TO Bbl MOXETe y3HaTb
O TOM, YTO JenatloT Balll KOHKYPEHTbl, B Moucke. [na 3Toro cnykat
SEMRush.com, Serpstat, SpyWords.

Yto6bl pgeTanbHO MNpoaHanM3MpoBaTb, Kak BalM  KOHKYPEH-
Tbl AENCTBYIOT B CcOLUMaNbHbIX ceTax, obpatmuTtech K BuzzSumo, Ahrefs,
SemanticForce, Youscan, Publer.

Y3HaTb, Kak KOHKYPEHTbI NCMOJIb3yoT email-koMMyHMKauumio, MoX-
Ho, 3arnaHyB B Email-Competitors.

Ba)kHO, UTOObI Bbl MPOBENV KOHKYPEHTHbIN aHanv3 JO TOro, Kak
HauyHeTe CepPbe3HO 3aHMMATbCA MPOABWKEHWEM, FeHEPUPOBaATb KOH-
TEHT, NPUBMeKaTb TPaPUK 1 AenaTb BCe Te BELLW, KOTOPblE Mbl PacCMO-
TPVM B 3TOW KHUre.

Onupaacb Ha CBOK MUCCUIO, CBOE YHMKaJIbHOE TOProBoe Mpef-
NOXEHNE U NMOHWMAHNE KOHKYPEHTHOW cpefbl, Bbl CMoXeTe chopmu-
poBaTb KauyeCTBEHHYI0 CTpaTervio AnA NpucyTCcTBMA Ballero 6usHeca
B OHNanHe.

2.4. 3auem? QopmupoBaHme cucrtembl
nokasarenem 3¢ PpeKTNBHOCTN
N HAaCTPONKa Beb6-aHANNTMKM

3TOT BONpOC He ABnseTca Gunocopckrm. ECnv Bbl Ha Hero He oTBe-
TWUAW, TO Bbl, CKOPee BCero, 060XxKeTecb. AHaIMTMKa — 3TO Ta COCTaB-
nALWas, KoTopasa ABMAETCA OCHOBHOW B MHTEpPHeT-MapKeTuHre. Mpu
NPaBUIbHOM MOAXOAE Bbl CMOXETe N3MePUTb BCe!
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